The article at hand reflects the phenomenon of impoliteness in computer-mediated communication (CMC) and aims to point out a research gap: While impoliteness in CMC has hardly been investigated in general, the available studies (cf. e.g. Nishimura 2010; Angouri/Tseliga 2010) regard CMC merely on an intracultural level.
Introduction
A bigger and bigger part of our daily lives takes place on the World Wide Web. The
Internet is not only a source for information and entertainment anymore. Since the upcoming of Social Media, private and professional communication, the building and maintaining of relationships increasingly shift into the virtual world. These processes are transforming across all cultures. However, research has so far neglected the field of intercultural communication in computer-mediated contexts (cf. Shuter 2012).
